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Lip SmaCI(ing GOOd? By Andria Smith

Valentine’s Day is right around the
corner. Everyone is thinking about
how to make this year romantic
for that special someone. We all
run out to find the perfect gift and
spend hours getting prepared for
the evening. The one item that
most people tend to purchase
leading up to the big day is lip balm
or chapstick. No one wants to
have dry, cracked lips when they
are trying to smooch their loved
one. But do you ever stop to
think what is in your preferred lip
balm?

A recent study on lip balms con-
cluded that brands Labello, Blistex,
and Carmex may contain harmful
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substances. The study found trac-
es of mineral oil aromatic hydro-
carbons (MOAH) and mineral oil
saturated hydrocarbons (MOSH).
This may sound very scientific, but
what is important to know, MO-
AH is considered to be carcino-
genic and mutagenic, while MOSH
builds up and deposits in the or-
gans.

Eco-Friendly Tips for Valentine’s Day s s

’ Consider Fair Trade
Certified chocolate as
your choice sweets this
year. Fair Trade ensures that
farmers receive a fair price,
sustains regional flavor au-
thenticity, and strictly pro-
hibits slave and child labor. )

'ndr.de, 2016
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Some may wonder, how can lip
balm be a health concern? Accord-
ing to the Committee for Con-
sumer Safety for the European
Commission, lip balm is fine as
long as it stays on the lips. But
many people tend to lick their lips,
which causes the ingestion of MO-
AH and MOSH. This is turn, harm-
ful for the consumer.

Consider this, the European Agen-
cy for Food Safety does not allow
the presence of MOAH in foods.
Why should it be present in prod-
ucts directly applied to the mouth?
Also, the German Federal Institute
for Risk Assessment has advocated
that MOSH not be present in
foods, as it accumulates in the
body. And according to the study,
users of lip balm consume or in-
gest about four sticks a year on
average.

So in consideration for you and
your special someone, think about
purchasing natural lip balm or
chapsticks this Valentine’s Day.
They are just as effective and in
many cases, they are more afforda-
ble. When looking for these cos-
metics in Germany, try looking for
the word “Naturkosmetik”.
Nothing says | love you more than
caring about the health and well-
being of others.

2 Show some love fc)
not only your Valen-
tine, but also seasonal
foods. Think about purchas-
ing foods from your local
farmer’s market and butcher
when considering making a

romantic home cooked mealj

TR

Reminders

IDLING IS PROHIBITED

201 6

Althoughit is still cold
out, according to §30 of
the German Road Traffic

Regulation (StVO) and
the USAG Ansbach Noise
SOP, idling is prohibited

on- and off-post.

Turn off your. engine
when stopped more than
20 seconds.

Not only does idling
waste fuel and money;, it
contributes to air and
noise pollution.

USAREUR Soldier
Field Card App

A romantic night
would not be com-
plete without candlelight.
Love the indoor air you
breathe and purchase natural
beeswax candles. Don’t spoil
the night with carcinogenic
fragrances.
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 Bird of the Year 2016: European Goldfinch s, aniasmien

The Nature Protection Federa-
tion of Germany (NABU) and
the State Federation for Bird
Protection in Bavaria (LBV) has
awarded the European Gold-
finch (Carduelis carduelis) “Bird
of the Year” for 2016.

The Goldfinch is a member of
the large family of finches and is
relatively the size of a sparrow.
It is one of the most colorful
birds in Germany, but can also
be found in many regions. It
ranges widely, from southern
Scandinavia in the North to
North Africa in the South and
from Ireland in the West to the
Himalayas in the far East

Unfortunately, the umbrella
organization of the German
Avifaunists (DDA) found that
the European Goldfinch popula-
tion has decreased by almost
half from 1990-2013. This is
due to their deteriorating living
conditions. The Goldfinch
thrives in grassy pastures, open
fields, gardens and parks, which
are being destroyed by chemical

sprays and newly constructed
infrastructure. The population
also declined greatly due to
illegal caging activities as well as
being poisoned by pesticides
used by local farmers and gar-
deners.

The European Goldfinch was
chosen by NABU and LBV as
ambassadors for flowering land-
scapes. As a resident of open
and semi-open countrysides,
they are dependent on varied
plant structures with a large
proportion of seed-bearing
plants. They especially like to
get their food from thistles,
which grows plentiful in Ober-
dachstetten.

NABU and LBV have started a
campaign called “Colorful Me-
tering for Germany”. Essential-
ly, they are working to ensure
new policies are introduced
into law, making it mandatory
to incorporate more green
spaces for newly constructed
projects. They are also encour-
aging locals to create nature

friendly environments in their
own backyards. In order to
invite Goldfinches into your
garden, you can simply plant
flower stripes (at least 5 meters
apart) of a variety of seed bear-
ing plants, such as sunflowers.
Bird feeders with a mixture of
seasonal seeds and small water
baths are also ways to create a
nature friendly environment.

Mixed seasonal seed birdfeee 4
It is important to be good stew-
ards of the environment. This
spring consider giving back to
mother nature and planting
more native species of plants
and flowers. Also consider
organizing beautification efforts
for your local communities.

J Q“ﬁb Green Corner: Eggs Beyond Easter by andia smith

Last year, Americans purchased nearly 180 million eggs | 'ne cage-free production of

to color and decorate for the Easter holiday. Although
it is a time of celebration, we should try to do our part
to think of how our food is produced beyond the holi-
day. So this year lets keep in mind the welfare of hens
and how their treatment affects even us.

eggs is represented by the num-
ber 2 on European eggs. Each
egg-laying hen lives in | ft?(see
picture® to right).

In order to do so, it is important to understand the la-
beling system here in Europe and in the US. The differ-
ent labels give information about the type of food the
hens are given and are listed as numbers on European
eggs (0, I, 2). In the US, the labels (cage-free, free-
range, pasture-raised, certified-organic) are written on
cartons, but they do not have official standards.

The free-range production
corresponds to the number | on
European eggs. Hens are un-
caged, inside barns and have

some degree of outdoor access

(see picture® to the right).

Since 2012, egg-laying hens bred in battery-cages have
been forbidden in the European Union, whereas the vast
majority of them (95%) are still bred this way in the US
with less than 67 in?per hen.

The organic certified produc-
tion is the most humane for the
hens’ welfare. 2.8% of the US

In the US, as in Europe, hens producing organic certified egg production is organic, against
eggs are fed with an organic, all-vegetarian diet and are
free of antibiotics and pesticides. At the commissary in

Urlas, you can buy European organic certified eggs.

8% in Germany. It lists as the
number 0 on European eggs (see

picture’ to the right).

ENVIRONMENTAL NEWS
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Do you know how the USAG
Ansbach Garrison promotes sus-
tainability? The Garrison operates
using the Sustainable Environmen-
tal Management System (SEMS).
SEMS is a framework in which the
Garrison manages its responsibili-
ties to become more sustainably
efficient. The SEMS also includes
measurable sustainable goals, ob-
jectives, and targets that are re-
viewed and updated annually. The
goals set by the SEMS can be seen
in the column to the left. A new
goal added this year is to increase
the Garrison’s recycling rate great-
er than 50%.

Another measure to ensure sus-
tainable efforts are put forth are
through the Garrison’s Cross
functional Team (CFT). The CFT
actively implements the SEMS to
achieve goals and targets. The CFT
is comprised of representatives
from across the USAG Ansbach
functional areas and directorates.
For example, there are members
representing areas from the DPWV,
DoDDS, [2th Cab, DECA, and
many more. They support the
SEMS Management Representative
and SEMS Coordinator.

The CFT is further broken down
into working groups that focus on
the following themes: Water Con-

servation, Energy Consumption,
Recycling, Green Procurement,
Environmental Awareness, and
Housing.

The members of the CFT are ex-
pected to communicate SEMS
information to/from their respec-
tive functional areas and direc-
torates. The team meets every
couple of months in order to re-
port progress on how goals and
objectives are being met. Members
also use the time to report any
concerns their respective function-
al areas need brought to attention.
The team is able to address these
issues and create the best strategy
for the sustainability of the Garri-
son.

If you have any ideas or concerns
regarding the topics listed earlier
pertaining to your functional area,
please contact your CFT repre-
sentative. Also, if you have any
ideas that may be an improvement
for the Garrison, please contact
the SEMS Coordinator, Mrs. Ger-
da Koss, in the DPW EMD.

How Well Do You Flush? s .sm

APRIL 2016

Saub(&)er Action Day

Join the city of Ansbach
for their annual clean-up
day.

Meet at the Katterbach
Kaserne Main Gate at
08:30am on 9 April 2016.

USAG Ansbach Earth Day

5
33

4)&}
April 20, 2016

Joint US-German Arbor Day

April 25, 2016

Andr

USAREUR Soldier
Field Card App

Yes, you read the title correctly.
This is actually an article about
toilets. You may be thinking to
yourself what is there to know, it
is not rocket science. You simply
do your business and then flush.

POINTS OF
INTERESTS:

system. The small button is for
small business and the larger
button is for big business. Ger-
man toilets also have a flush
system that looks like a large
panel. This works by pressing
the panel to start the flush and
pressing it for a second time to
end it. This way you have the
ability to judge how much water
you need. It is as simple as that!

to 3 gallons of water compared to
toilets in the US for every flush.
Think about it, if you go to the
restroom about 3-4 times in a
day, you would save up to 2
gallons of water by flushing
properly. That is a lot of water
saved and in return, the Garrison
saves money on sewage costs.
With water scarcity being a global
issue, make the change today and
flush properly. It is as easy as a
push of a button.

Environment Officer (EO)
Training Link:

http://tti.na.amec.com/

IMCOMIlogin.asp With that logic, you would be

correct.  However, have you
noticed the difference between
toilets in Germany and the US?
German toilets have a different
way to flush with a two-button

Visit our share portal:
https://lhome.army.mil/
sites/eur/Ger/Ans/dpw/
Environmental/default.aspx

These systems tend to save up
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Rainforest Alliance Flowers'

Fair Trade Certified Flowers3

Most people know the saying
April showers bring May flow-
ers, but how true is that state-
ment today? When you pass
boutiques and see the many
beautiful array of bouquets, do
you wonder where the flowers
come from or are you simply
mesmerized by their beauty?

The sad truth is over 80% of
cut flowers sold in the United
States come from South Ameri-
ca. Most countries in South
America have more relaxed
environmental, health, and safe-
ty laws and the implications go
far beyond deciding what flow-
ers to buy for whatever occa-
sion. The irony is that flowers
are said to be one the most
beautiful expressions of the
Earth’s bounty, however the
majority of the industry pro-
duces flowers in an unsustaina-
ble manner.

It is important to not let organ-
ic purchasing end with food.
Traditionally, flowers sold in
the markets are raised in chem-
ical intensive systems that ex-

Green Corner: Eco-Labels by Andria smith

1iminthegardentoday4blogspot.com ; 2nepcon.net; 3thetyee.ca
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pose workers to dangerous
toxins. According to a study by
the International Labor Rights
Fund, workers on flower plan-
tations near Bogota found that
workers were exposed to near-
ly 127 pesticides, 3 of which
were extremely toxic. One-fifth
of chemicals used in South
America are DDT and Methyl-
Bromide, which are carcinogen-
ic and banned in the US and
Europe. In addition, the toxic
exposure expands to also chil-
dren, florists and consumers.
Essentially, all those who partic-
ipate in the process from grow-
ers to consumers come into
contact with these chemicals.

Conventionally grown flowers
also create negative impacts on
the environment. The large of
amount of pesticides, herbicides
and fungicides end up working
their way into the food chain
from the water, to animals, and
back to us. These toxic chemi-
cals also end up in the soil, wa-
terways and groundwater leav-
ing the surrounding environ-

Type |

ment poisoned and uninhabita-
ble. Through the process of
evaporation, sprayed toxins
also end up in the atmosphere
and travel globally falling as rain
or snow.

With Mother’s Day approach-
ing, this year consider purchas-
ing organically grown flowers.
Look for certifications such as
Fair Trade, Gardenia Organic,
Florverde, Veriflora, Rainforest
Alliance, and USDA Organic.
You can also do some small
research and see where to
purchase from local farmers.
Another idea is to also consider
purchasing an organic living
plant as they last much longer
than cut flowers.

If you are in Germany, go to
your local farmer’s market and
purchase from home growers.
Also consider picking your own
flowers at any one of the road-
side gardens where you pay for
what you pick. This year think
beyond the beauty and stand
for a better environment not
just for you, but the world.

FSC

www fsc.og

RECYCLED
Papor made from
recycled material

FSC* C021878

ENVIRONMENTAL NEWS
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Ear‘th Da_y 20 | 6 flowers, tastes and water.

On the morning of 20 April, EMD
celebrated Earth Day 2016 at
Oberdachstetten together with
150 US and German Elementary
School children

¥:

OUR SEMS
GOALS FOR
THIS YEAR

. Reduce Energy
Consumption by
2.5%

. Reduce Waster
Consumption by 2% During the EPAAS the Envi-
ronmental Status of the
USAG Ansbach will be audit-

ed. Please check your docu-

. Implement a Green

Procurement Pro-

Arbor Day 2016

This year’s Arbor Day celebration
was held on German Arbor Day
25 April 2016 at the Ansbach
Briickencenter in coordination
with the City of Ansbach. 50 par-
ticipants joined the tree planting
ceremony.

gram

mentation to have current

R,

EMD prepared 9 booths with dif-
ferent environmental topics. The
children had the opportunity to
learn about the forest, fire depart-
ment, beekeeper, soil, shepherd,

. Increase Recycling

Rate to be greater

Appointment Orders, EMS
than 50%

Information, Training & In-

spection Records, Spill/Red

Plan, SDS, HM Inventories,
Labelling & SOPs

IN THIS
E

E
UE:
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Environmental Out-

reach & Education

Plastic Bags

How do you prefer to
have your Coffee pre-
pared

Green Corner:
Coffee Mugs

SPECIAL
POINTS OF
INTERESTS:

Plastic Bags

It is commonly known that plastic
bags contaminate the oceans

from 328 to 16 plastic bags
used per person per year can

plement a voluntary self com-
mitment starting 1 June 2016

and are responsible for the
deaths of many fish and birds.
The fact that the amount of
plastic bags must be reduced to
turn this situation An option to
achieve this is to ban free plas-
tic bags and introduce a fee.
Experience in countries such as
Ireland shows that a reduction

be achieved by implementing
a 22 Cent fee. The back-
ground is that the EU requires
their member states to re-
duce the number of plastic
bags to 90 per year per citizen
until 2019 and to 40 plastic
bags until 2025. 240 compa-
nies in Germany will now im-

to introduce a fee for plastic
bags. The companies can deci-
de the amount of the fee. So-
me companies such as C&A
have already started to charge
20 Cent per plastic bag and
reported a decrease in the de-
mand of plastic bags of about
50%.

Environment Officer (EO)
Training Link:
http://tti.na.amec.com/
IMCOM/login.asp

Visit our share portal:
https://lhome.army.mil/
sites/eur/Ger/Ans/dpw/
Environmental/default.aspx
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How do you prefer to have your (olfee prepared?

First there was the coffee bean,
then the instant coffee jar, and
then expensive coffee shop
drinks on the go.

In the past decade coffee drin-
kers worldwide have adopted a
new method of getting their
daily jolt of caffeine - the coffee
capsule machine, in which
capped small aluminium pods
containing coffee grounds are
put into a machine that fills a
cup quickly with palatable
coffee. The largest market
share is still with the traditional
drip-brewed filter coffee. The
coffee capsules are second in
the US with 33% and third in
Germany with approximately
10%. However, the capsules are
the fastest growing portion
with a growth rate of 2,500%
from 2005 to 2015. This is inte-
resting, when looking at the
significant variance in cost of

the different coffee types:

- Filter Coffee
- Coffee Pads
- Capsules

The coffee-to-go single-use coffee mugs have become a
symbol for our throw-away society. 2.8 billion single-
use mugs are filled with coffee in Germany every year.
320,000 mugs per hour. Every German citizen is using
34 mugs per year. 29,000 tons paper are required to
produce the mugs or 64,000 tons of wood. Therefore,
43,000 trees are being cut every year, which is an area
of approximately 80 hectares of forest. This is equiva-
lent to an area of 160 soccer or football fields of forest
per year for the production of an annual demand of
single-use paper coffee mugs. Additionally, [.5 billion
liters of water are required for the production of the
mugs; 0.5 liter per mug. This is equivalent to the annu-
al water consumption of 32,000 people. 320 million
kilowatt hours are required for the paper fiber produc-
tion. This equals the annual consumption of a city with
100,000 residents. 22,000 tons crude oil or 11,000 tons
plastics are used to produce the mug coating and lids.
The mugs have an average service life of |5 minutes
and then turn into waste. The 2.8 billion single-use
mugs produce an annual waste amount of 44,000 tons
just in Germany.

10 Euros/kg
20 Euros/kg
50 Euros/kg

By the way, coffee consumption
in Germany is with 162 liters
per person per year higher than
the cannual onsumption of beer
or mineral water.

Increasingly the single-serving
coffee pods, which Nespresso
first sold in 1986, are attracting
critics who say they are an en-
vironmental problem. It is fair
to say that 70% of the total
environmental impacts related
to coffee is due to the long
transportation distances from
the main producing countries in
South America, Africa and Vi-
etnam, water consumption
during coffee farming (140 I[i-
ters/kilogram coffee beans) and
the application of pesticides and
fertilizers during farming. How-
ever, looking at the waste side,
coffee ground and filter as well
as used coffee pads are com-
postable, but plastic and alumi-
num coffee capsules are not.

The following shows how much
packaging material is used for
one cup:

Only a small portion of the
used mugs are being recycled
through the yellow bag and the
green dot system. The majority
of the mugs end up in public
trash cans and are being
burned. The only ecological
alternative that makes sense is
the use of multi-use double-
walled coffee mugs made of
stainless steel or plastics. With
every saved single-use mug we
are saving natural resources
(430 milliliter water consider-
ing washing) and energy (0.l
kilowatt hour) and prevent the
emission of harmful greenhouse
gases (2| grams of carbon di-
oxide) and generation of waste.
Therefore become a Coffee
Mug Hero and use Multiple-Use
Mugs.
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images.google.de ; “de.wikipedia.org/wiki/Bio-Siegel; *kapsel-kaffee.net

- Filter Coffee 0.2 g/cup
- Coffee Pads 0.8 g/cup
- Capsules 2-3 glcup

It seems, coffee capsules pro-
vide little coffee for the amount
of packaging they come with.

Over 3 billion coffee capsules
were sold only in Germany in
2015 and generated 5,000 tons
of waste. Placing all coffee cap-
sules consumed world-wide in
2015 in a row, the capsules row
will 10 times circle the equator.

It is sometimes difficult to act
against trends, especially if you
need your cup of coffee in the
morning to get you started;
however, there are environ-
mentally preferable options
regarding coffee capsules that
may even save you money.
Therefore, consider buying:

- Bio-labeled coffee capsules

- Coffee pads against capsules

- Reusable coffee capsules
made of stainless steel or other
material that you can fill and
refill with your favorite brand of
coffee.
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